COMM 3333 - 11447 - Creative Strategy & Copywriting
Fall 2025 e Professor Sondra Jones

Tuesdays & Thursdays, Weekly Calendar
(Subject to Change)

Abbreviations:

ACC  =Textbook Advertising Concept & Copy
HW = Textbook Hey Whipple, Squeeze This

BB = Blackboard

Generally, Tuesdays are lecture days and Thursdays are lab days. During labs, I'll help coach you
one-on-one, troubleshoot your ideas, clarify, and share info that can help improve your skills
and grade. It’s a judgment-free zone where | will work with you to help you make your work
better. Student experience with this class has shown that regular lab participation makes a big
difference in your understanding of this class and in improving your grade.

Bring your work to lab for review. You can upload work in progress to Blackboard in the folder
for the assignment you’re currently working on. You’ll be able to upload multiple times for
every assignment, so you'll still be able to upload your final work without a problem. Since BB
requires a grade for everything, your interim grade might be 0. Don’t worry. I'll replace that
with your real grade later.

I’'ve organized the material in units that | hope will help present the course in recognizable
areas of focus:

Unit 2: How to think creatively
Unit 3: Writing for advertising media
Unit 4: Creating portfolio work



Course Calendar: COMM 3333- 11600 - Creative Strategy & Copywriting

Week & Unit Unit Topics READING: Assignments Notes
NOTE - Your Junior
readings will be
assigned weekly
Week 1 Hello! You will
Aug 25-29 Course & BB slides & complete
Student Intros videos your student
info form in
What is HW Scan: class
strategy? Research Your
copywriting? Brand, Its Research your
product custor’;l(:rs and Client Due
Research: What competition Thursday,
are you selling? Aug 28, 11 PM
Week 2 Who's your BB slides & Lab: Align
Sep 1-5 audience? videos your product
with Maslow’s
What's your Needs
strategy?
Due Thursday
Sep 4, 11pm
Week 3 What is a ACCCh. 6 Team creative
Sep 8-12 creative brief Developing brief
and why must the Creative assignment
you have one? Brief - Scan begins.
BB slides and Lab: work on
video your brief.
Week 4 Unit 2: How Thinking in HW Scan Ch Lab: Present
Sep 15-19 to think words and 15: Creative your briefs.
creatively pictures Mind vs.
Monkey Creative
Telling Stories Mind... Briefs Due
Thursday, Sep
18
11 PM
Week 5 Unit 2: How What’s a ACCCh. 15 Lab: Work on




Week & Unit Unit Topics READING: Assignments Notes
NOTE - Your Junior
readings will be
assigned weekly
Sep 22-26 to think creative HW Ch.2&4 concepting
creatively concept? How BB slides & assignment.
do | make one? videos
How do | Warm Up
present them Exercise
to my boss?
Week 6 Unit 2: How Establishing BB slides & Lab: Bring
Sep 29-Oct 3 to think voice videos your concepts
creatively for help.
Writing
headlines Concepts
due
Thursday,
Oct 211 pm
Week 7 Unit 2: How Writing well ACCCh. 10 LAB: Help
Oct 6-10 to think Scan with print
creatively | Whatis“Print” | g5 iiec &
and why do we videos Print
start here? Assignment
due Thursday
Oct9 11pm
Week 8 Unit 3: Writing for Out Lab: Help with
Oct 13-17 Writing for of Home, BB Slides & OOH
advertising Guerilla, videos Assignment
media Interactive
(Midterms) OOH
Assignment
due Thursday
Oct 16 11pm
Week 9 Unit 3: Writing for a Lab Exercise:
Oct 20-24 Writing for | Digital, Mobile BB Slides & writing for
advertising world: videos Paid and
media Social Media, Owned.
(Paid and

Social Post




Week & Unit Unit Topics READING: Assignments Notes
NOTE - Your Junior
readings will be
assigned weekly
Owned.) Assignment
Due Oct 23,
11:00 pm
Week 10 Unit 3: Guest Lab: Help with
Oct 27-31 Writing for Professional: assigment
advertising
media Social Media: Social Video
Assignment
How to keep on Due Thursday,
top of trends Oct 30, 11:00
and respond pm
quickly
Week 11 Unit 3: Writing for Lab: Help with
Nov 3-7 Writing for | video & audio BB Slides & assignment
advertising Video
media TV, brand Audio scripts
video, podcast due Thursday,
& radio Nov 6, 11:00
pm
Week 12 Unit 4: Writing for Review Final portfolio
Nov 10-14 Creating websites and chapters assignment
portfolio B2B applicable to begins
work your portfolio
How to revise Part 1: Your
your work portfolio plan.
Due Thursday
Review Nov 13, 11:00
Assignment: pm
Options of
Turning Radio
into TV or
Website or B2B
Week 13 Unit 4: Review: writing Lab: Work on
Nov 17-21 Creating a creative brief, | BB: Week 12 | your portfolio,
portfolio How to write a content Let me help




Week & Unit Unit Topics READING: Assignments Notes
NOTE - Your Junior
readings will be
assigned weekly
work rationale you!
Week 14 Unit 4: Perfecting Your No lab
Nov 24-28 Creating Work because of
portfolio holiday
Thanksgiving work
Week. No
Class on Nov
27
Week 15 Unit 4: Work on your Lab: Final shot
Dec 1-5 Creating portfolio at portfolio
portfolio help (no email
Dec 4 Last Day work or in person
of Class help after
this).
Dec 5 Dead
Day Extra Credit
Assignments
Due Dec 4,
11:00 pm.
Week 16 No classes Your portfolio
Dec 8-12 during Finals is due
Finals Week week Wednesday,
Dec 10 at

midnight
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