
COMM 5350: Reporting the Borderland 
CRN  18087 

Graduate Enhancement Track cross-listed with COMM 4313 Digital News Bureau (Borderzine) 

Course Overview 
This course reflects a converged newsroom model where graduate students produce in-depth 
journalism and public policy analysis. Students gain hands-on experience in professional 
storytelling formats while critically engaging with the Borderland as a site of cultural, political, 
and economic complexity.This graduate track expands beyond traditional longform writing to 
include multiplatform journalism production, allowing students to explore their interests 
across a variety of platforms: 

● Longform / narrative nonfiction 
● Audio journalism (podcast, documentary) 
● Video / multimedia storytelling 
● Studio broadcast production 
● Social-first / engagement storytelling 

Students will produce one major signature project in their chosen format while working in a 
collaborative, cross-platform newsroom and developing smaller assignments. 

Course Philosophy 
“One story, many formats — with graduate-level depth” 

Graduate students: 

● Choose a primary storytelling format 
● Develop advanced reporting and production skills 
● Collaborate across formats  
● Translate complex border topics into accessible, engaging journalism 

Learning Objectives 
By the end of the course, graduate students will: 

Reporting & Research 

● Conduct advanced reporting and research 
● Integrate data, research, and expert insight into multimedia storytelling 



Storytelling & Production 

● Produce longform OR multimedia journalism at a professional level 
● Apply narrative structure across platforms (text, audio, video, broadcast) 
● Demonstrate technical proficiency in chosen medium 

Multimedia & Broadcast Skills 

● Participate in planning and producing audio/video segments or full programs with the 
entire newsroom 

● Understand studio workflows and production roles 
● Adapt stories for cross-platform distribution 

Analysis & Framing 

● Apply Borderland communication frameworks 
● Produce explanatory or solutions-oriented journalism 

Professional Development 

● Build a portfolio-ready signature project 
● Collaborate in a multiplatform newsroom environment 
● Optionally publish or pitch externally into publications such as The Conversation or 

Palabra 

Signature Project Major Enterprise Project (Required) 
Students choose ONE primary format: 

Option A: Longform / Narrative Journalism 

● 2,500 words 
● Narrative nonfiction or explanatory journalism 
● Research-integrated storytelling 

Option B: Audio Journalism 

● 15–30 minute podcast or audio documentary 
● Includes: 

○ Script 
○ Field recordings 
○ Interviews 
○ Sound design 

Option C: Video / Multimedia Story 

● 8–15 minute video or multimedia package 
● Includes: 



○ Script or storyboard 
○ Interviews 
○ B-roll and visuals 
○ Editing + captions 

Option D: Studio Broadcast Production 

● 15–30 minute live or recorded program 
● Could include: 

○ News magazine show 
○ Panel discussion 
○ Thematic broadcast (e.g., “Border Health Special”) 

Must include: 

● Rundown 
● Segment scripts 
● Anchoring or production role 
● Team collaboration 

All Formats Must Include: 

● 8–12+ sources 
● Research or data integration 
● Borderland framing 
● Audience strategy 

Story Companion Content 
Students produce ONE of the following tied to their main project: 

Option A: Social Media Explainer Package 
 

● 1–3 short-form pieces (Reel, YouTube Short, or carousel) 
● 60–90 seconds total OR equivalent 
● Translates the main story into accessible, audience-first content 

 

Option B: Multimedia Side Story  
● Short audio/video segment (1:30-3 minutes) 
● Explainer video 

 

 



Multimedia Workshops 
Graduate students participate in hands-on production workshops (can be embedded or 
modular): 

Workshop Topics (Rotating) 
Audio 

● Interviewing for sound 
● Audio storytelling structure 
● Editing (Audition, Audacity, Descript) 

Video 

● Visual storytelling 
● Shooting basics (composition, lighting) 
● Editing  

Social / Engagement 

● Vertical video & reels 
● Writing for digital audiences 
● Analytics and audience targeting 

Data & Visuals 

● Basic data visualization 
● Integrating charts/maps into stories 

Production Labs (Flexible) 

● Studio time 
● Editing labs 
● Equipment training 

Assessment 
Participation (Attendance, exercises, social media)                15% 
Reporting updates / Story memos                                              5% 
Quizzes (AP and current events, lowest grade dropped)                  5% 
Audio/Video broadcast group streaming project                             20% 
Signature Project                                                                            40% 
Companion Content                                                                   15% 


