MKT - 6329 MARKETING THEORY

FALL 2024
Instructor: Dr. Fernando R. Jiménez
Meetings: Wednesday 7:30 AM to 10:20 AM, Room COBA 307.
Email: frjimenezarevalo@utep.edu
Office hours: By appointment

Course Description

The purpose of this course is to introduce doctoral students to academic scholarship and theory
building. Students will learn how to develop and apply theory to explain and predict business
phenomena in marketing and management.

Course Objectives
1. Understand the structure and purpose of scholarly articles.
2. Develop the ability to advance the field of marketing and management through
theoretical development.
3. Develop the ability to elaborate theoretically driven hypotheses.
4. Develop the ability of thoughtful evaluation and critical analysis of research in
management.

Required Readings
1) Ken Smith and Michael Hitt (2005), Great Minds in Management: The Process of
Theory Development. Oxford, U.K.: Oxford University Press.
2 Shelby D. Hunt (2010). Marketing Theory. M.E. Sharpe, Inc.

Recommended Readings
1) Shelby D. Hunt (2003), Controversy in Marketing Theory. Armonk, NY: M.E.
Sharpe.
(2)  Vande Ven, Andrew H. (2010). Engaged Scholarship: A Guide for Organizational
and Social Research. Oxford.
3) Anne Sigismund Huff (2009), Designing Research for Publication. Los Angeles:

Sage.
Course Requirements
Homework/participation 20%
Paper 1 20%
Paper 2 20%
Paper 3 20%
Paper 4 20%

Total 100%


mailto:frjimenezarevalo@utep.edu

Homework

Reading summaries. Students will read newspaper articles, book chapters, and academic
articles throughout the course. Students will summarize each reading assignment in one page
following the format below. Front and back printouts are two pages. Summaries that exceed the
one-page limit will not be accepted. Students must submit their summaries in print at the
beginning of the session. Add a cover page and page humbers. Summaries should follow the
style of the Strategic Management Journal. Late submissions will not be graded.

Format for Newspaper articles

(1) Citation (Journal of Marketing style)

(2) Description of the business issue

(3) Propose a research question

(4) Propose a hypothesis for the research question

(5) Provide a list of 3 academic papers on this topic. Search top journals first.

Format for book chapters and conceptual articles

(1) Citation (Journal of Marketing style)

(2) What is the main point that the author wants to communicate?

(3) Create bullet points for the key points of the reading. Briefly explain.
(4) How is the article related to other topics in this course?

Format for empirical papers

(1) Citation (Journal of Marketing style)

(2) Description of the business problem

(3) Research question

(4) Theory and hypotheses

(5) Data collection (i.e., type of study design, sample frame and size)
(6) Data analysis (i.e., statistical procedures)

(7) Major findings

(8) Practical recommendations

Class participation

Students are expected to actively participate in the discussion each week. To accomplish this,
students must be ready, willing, and able to discuss readings. Successful participation requires
diligent preparation. It takes more than a quick reading of an article or book chapter to be
prepared to discuss it. Throughout the semester, students will also be asked to conduct class
presentations.

Papers

Instructions on the papers will be provided separately.



Academic Honesty

Academic dishonesty is not condoned nor tolerated at UTEP or in this class. Such dishonesty,
when evidenced, will be reported to the Student Judicial Affairs Office at UTEP. Read UTEP’s
website for more information about sanctions. Academic dishonesty is behavior in which a
deliberately fraudulent misrepresentation is employed in an attempt to gain undeserved
intellectual credit, either for oneself or for another. It includes, but is not necessarily limited to,
the following types of cases: Plagiarism - The representation of someone else's ideas as if they
are one's own. Unauthorized Collaboration on Out-of-Class Projects - The representation of
work as solely one's own when in fact it is the result of a joint effort; Cheating on Exams - The
covert gathering of information from other students, the use of unauthorized notes, unauthorized
aids, etc.; and Knowing Cooperation with Another Person in an Academically Dishonest
Undertaking - Failure by a student to prevent misuse of his/her work by others.

Accommodations for Students with Disabilities

If you have a disability and need classroom accommodations, please contact The Center for
Accommodations and Support Services (CASS) at 747-5148, or by email to cass@utep.edu, or
visit their office located in UTEP Union East, Room 106. For additional information, please
visit the CASS website at www.sa.utep.edu/cass.



Tentative Schedule and Reading List

Date
Session 1
8/28

Topics/Readings
Introduction

1. In one page maximum, write down your research interests and report the top
journals in that field.

2. Prepare your academic CV. Look at CVs from faculty on the website.

3. Interview the management faculty. Ask the following questions:
1. What research are you doing now?
2. What are the main theories that you use in your research?
3. What are the major journals in your field?

4. Find out which textbook is being used for the intro to Management course at
UTEP. From that textbook, read Chapter 1 and define management. Discuss
what kind of managerial issues the discipline entails.

If you don’t have access to a textbook, find another textbook at the library or find
a definition in AOM (Academy of Management) website.

5. Look up the program for the latest AOM conference. What tracks were there?
How are the subfields organized?

6. Identify (and summarize) a current article in Harvard Business Review or Sloan
Management Review about your topic of interest.

7. Identify (and summarize) a current empirical article in an “A* - ABDC list”
academic journal about the same topic.

8. Identify (and summarize) a current empirical article in a “B — ABDC list”
academic journal about the same topic.

9. Identify (and summarize) a current article in the WSJ or any other business
newspaper regarding the same topic.

10. In one page, compare and contrast the articles (WSJ vs. HBR vs. B journal vs.
A* journal). How are they similar, how are the different?



The topics and assignments for the following sessions will be set in class.
Session 2 9/4

Read the papers from the faculty. Create a literature review for each faculty member. The
literature review explain the main topics, research questions, theories, and methodologies
employed.

Create a section for the theories that appear in those papers.

Explain the theories briefly.

Session 3 9/11

Session 4 9/18  Paper 1 presentation

Session 5 9/25

Session 6 10/2

Session 7 10/9

Session 8 10/16 Paper 2 presentation

Session 9 10/23

Session 10 10/30

Session 11 11/6

Session 12 11/13 Paper 3 presentation

Session 13 11/20

Session 14 11/27

Session 15 12/4

Session 16  12/11 Paper 4 presentation



