UTEP — Department of Marketing, Management & Supply Chain MKT 3302 (Fall 2025)

CONSUMER BEHAVIOR
MKT 3302 | August 25 — December 4 | 3 credits
CRN 10636 | Tu/Th 9:00-10:20 AM | BUSN 331
CRN 10537 | Tu/Th 10:30-11:50 AM | BUSN 321

Instructor
Anabella Donnadieu Borquez, PhD | Email: adonnadieubor@utep.edu | Office: BUSN 222

Office Hours: Tu/Th 2:30—4:45 PM or by appointment. Office hours are in person, however, if
you would like to meet virtually, please let me know and I will send you a Zoom link. |
encourage you to stop by, either individually or with friends, to chat about the course,
assignments, study strategies, or anything else that may be on your mind!

Course Prerequisites
MKT 3300 (grade of D or higher); Restricted to majors of ACCT, BAMA, BSAD, CIS, ECON, FIN,
GENB, INBU, INFS, IS, ISBA, MGMT, MKT, OSCM.

Catalog Description

This course emphasizes the psychological and sociological aspects of both industrial and consumer buyer
behavior. Topics range from basic motivation and learning theory to group dynamics with applications to
the formulation of marketing strategy.

Required Materials & Technology
All necessary course materials (i.e., lecture slides, assignments, etc.) will be Relel V=] zFN[e]:3

14E

available on Blackboard. Ensure your UTEP e-mail account is working and that
you have access to a computer/laptop, the Web, and a stable web browser.
Google Chrome and Mozilla Firefox are the best browsers for Blackboard; other
browsers may cause complications. When having technical difficulties, update
your browser, clear your cache, or try switching to another browser.

You will also need to download or update Microsoft Office. Please note that you
can download Word and other Microsoft Office programs (including Excel,
PowerPoint, Outlook and more) for free via UTEP’s Microsoft Office Portal.

Click the following link for more information about Microsoft Office 365 and CrtalAntonia e
follow the instructions.

Required Textbook
Solomon, Michael R. & Russell, Cristel Antonia. Consumer Behavior: Buying, Having, Being (14"
Edition). Pearson, 2023. ISBN-13: 9780137865093 [Link]

Class Structure

Unless otherwise indicated, all class sessions will be in person every Tuesday and Thursday of the semester.
The course will consist of lectures, in-class activities, and discussions. Students will participate in diverse
class exercises that will analyze marketing and consumer behavior concepts.
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UTEP — Department of Marketing, Management & Supply Chain MKT 3302 (Fall 2025)

Course Objectives

MKT 3302 is designed to equip students with the tools and knowledge necessary to think critically and
analytically about consumer behavior, judgments, and decisions. Specifically, this course focuses on
helping students understand how and why consumers behave in the ways they do so that they may make
better decisions, both personally and professionally. To that end, there are five learning objectives for this
course (assessed through quizzes, exams, group projects, and reflection papers), which are outlined below.

By the end of the course, students will be able to:

Assessment

Read, summarize, adapt, and discuss scholarly consumer
behavior research.

In-Class Project #2

Connect internal and external forces acting on consumers with their
effect on behavior.

Quizzes & Exams
In-Class Project #1

Differentiate between fundamental concepts of consumer behavior,
such as principles of persuasion and social influence.

Quizzes & Exams
In-Class Project #1

Design and present marketing communications that are grounded in
consumer behavior principles.

In-Class Project #1

Analyze and reflect upon their own learning and growth as students,
professionals, and consumers.

Reflection Papers

The UTEP Edge Advantages (EA) students will develop throughout this course include:

EA1 Communication: Students will demonstrate effective interpretation, development and
application of communication strategies appropriate to purpose, genre, context and audience.

EA2 Confidence: Students will articulate gains in self-confidence by identifying, evaluating, and
building on their talents, abilities, strengths and skills.

EA3 Critical Thinking: Students will demonstrate comprehension of a variety of written texts and
other information sources by analyzing and evaluating the logic, validity, and relevance of
information to solve challenging problems, to arrive at well-reasoned conclusions, and/or to
develop and explore new questions.

EAS8 Problem Solving: Students will demonstrate their ability to identify a conflict or issue,
analyze possible responses, and develop a plan to apply the most viable solutions.

EA9 Teamwork: Students will collaborate effectively with individuals and groups to accomplish
a common goal while demonstrating respect and value for a diversity of perspectives.

The relevant assignments/assessments for the above Edge Advantages are described on the following pages.
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UTEP — Department of Marketing, Management & Supply Chain MKT 3302 (Fall 2025)

Assignments and Grading

Below is a breakdown of the graded components and deliverables that make up this course.

Assessment Points Total %
Syllabus Quiz 5 2%
Lecture Quizzes 35 12%
; %
*2 Lowest szs::l gjlzg‘ls/livzilebi cgfo/p?ed > ea. 2%
Exams 105 35%
Midterm 50 17%
Final (Cumulative) 55 18%
In-Class Projects 85 28%
Project #1 40 13%
Project #2 45 15%
Reflection Papers 40 13%
Semester Goals 10 3%
Project #1 Reflection 10 3%
Project #2 Reflection 10 3%
Lessons Learned 10 3%
Class Participation 30 10%
Course Total 300 100%
Grading Scale
Final grades will be assigned using the scale below. Please note that final grades will not be rounded.
| 90-100%=A | 80-89.9%=B | 70-79.9%=C | 60-69.9%=D | <599%=F |
Quizzes Edge Advantages: EA3

There will be a syllabus quiz worth 5 points. The purpose of this quiz is to make sure you have thoroughly
read and understood the contents of this syllabus. As noted in the Class Schedule (see pages §-9), you will
complete this quiz in class on Thursday, August 28.

There will also be nine quizzes based on class lectures, worth 5 points each. The two lowest lecture quizzes
will be dropped, which means lecture quizzes will be worth a total of 35 points. The purpose of these
quizzes is to assess how well you understood the concepts covered during lecture and to prepare you for
the types of questions that will be asked on the exams. Note that the quizzes can and will include material
from the textbook, material written on the lecture slides, explanations and/or examples mentioned in class
but not written on the slides, class discussions, and any videos watched in class. In other words, do not just
rely on what’s written on the lecture slides; rather, come to class and take good notes. The lecture slides are
meant to be used as a guide for taking notes—they are not meant to be a replacement for taking notes in
class.
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Quizzes will have between 5 and 10 questions each. Unless otherwise indicated, all lecture quizzes will be
completed in class on the dates provided below and in the Class Schedule (see pages 8-9). Use of
technology (laptops, cellphones, etc.) during the quizzes will be prohibited.

Quiz 1: Lecture 1 Sep 2
Quiz 2: Lectures 2 and 3 Sep 9
Quiz 3: Lectures 4 and 5 Sep 16
Quiz 4: Lecture 6 Oct 14
Quiz 5: Lecture 7 Oct 21
Quiz 6: Lecture 8 Oct 28
Quiz 7: Lecture 9 Nov 4
Quiz 8: Lectures 10 and 11 Nov 25
Quiz 9: Lecture 12 Dec 2
Exams Edge Advantages: EA3

There will be a midterm exam and a final cumulative exam, worth 50 and 55 points respectively. The
purpose of these exams is to test your understanding and, more importantly, your application of the concepts
covered during lecture. As with the quizzes, exams can and will include material from the textbook, material
written on the lecture slides, explanations and/or examples mentioned in class but not written on the slides,
class discussions, and any videos watched in class.

Unless otherwise indicated, exams will be completed on the dates provided below and in the Class Schedule
(see pages 8-9). Use of technology (laptops, cellphones, etc.) during the exams will be prohibited.

Midterm: Lectures 1-6 Sep 30
Final: Cumulative Dec 9/ Dec 11

No make-up quizzes or exams will be given unless arrangements are made prior to the day of the
quiz/exam, and only with prior approval (e.g., medical emergencies, university-sanctioned events). If you
are unable to complete a quiz or an exam as scheduled, contact me before the scheduled quiz/exam date
and as far in advance as possible (i.e., at least 24 to 48 hours before the quiz/exam date, if possible).

In-Class Projects Edge Advantages: EA1, EA2, EA3, EAS8, EA9
To reinforce class material and help you apply and practice course concepts, there will be two in-class
projects, worth 40 and 45 points respectively. These are called “in-class” projects because they are designed
to be completed within the class time allotted to them. For these projects, you will form teams of 3-4
students and be given a task to complete, and then you will present your work to the class. More details
about each project will be provided in class and on Blackboard. Attendance for these projects is required
unless otherwise indicated. Grades will be given on a team basis and adjusted based on team
evaluations.

In-Class Project #1 Oct 2-9
In-Class Project #2 Nov 6-13

No make-up in-class projects will be given unless arrangements are made before the in-class project is
scheduled, and only with prior approval (e.g., medical emergencies, university-sanctioned events). If you
are unable to attend class during the weeks each in-class project is scheduled, contact me as far in advance
as possible (i.e., at least a week before, if possible). Make-up assignments must be completed individually.
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Reflection Papers Edge Advantages: EA2
To help you evaluate and think critically about your own learning and progress in this class, there will be
a series of reflection papers throughout the semester, each worth 10 points. More details about the
requirements for each paper will be provided on Blackboard.

Semester Goals Sep 4
Project #1 Reflection Oct 16
Project #2 Reflection Nov 20
Lessons Learned Dec 4

All papers must be turned in via Blackboard by 11:59 PM on their designated due dates. Late reflection
papers will be accepted via email with a penalty of 0.5 points for every day the paper is late.

Class Attendance and Participation Edge Advantages: EAl, EA2
Regular class attendance is expected, and you should plan to attend every class you are able. I do not want
class sessions to be 80 minutes of straight lecture, so please come to class prepared to engage in the material
and participate actively! If you do have to miss class, it is your responsibility to catch up on any material
you missed. [ will regularly take attendance, which will count toward your class participation grade.

I will do my best to make class an interactive learning experience and, as such, there will be an
indeterminate number of random in-class activities designed to reinforce course concepts. Completion of
these activities will count towards your class participation grade and overall, participation will make up a
total of 30 points. Points for in-class activities can only be made up if you email me before class that you
will be absent.

Expectations, Policies, and Other Resources

Class Etiquette

This is an upper-level business class, and all students are expected to act accordingly. Please conduct
yourself professionally throughout the course and be mindful of your use of electronic devices (including
laptops and cellphones) during class as they can easily become distracting to you and to those around you.
Please be courteous to classmates by paying attention to discussions and presentations and by being open-
minded regarding the opinions and ideas of others.

Email Etiquette

I am always happy to communicate with you via email. However, as in class, please conduct yourself
professionally. If you need to contact me, please use your UTEP email address and add the course name in
the subject line (e.g., “MKT 3302: Question about ...”")—this will ensure that I see your email right away
and thus that I respond to it quicker. I also ask that you please use proper spelling, capitalization, and
punctuation, and that you check the syllabus before emailing me with a question. Note that to protect my
own work/life balance, I will most likely not answer emails after 7 PM and will only sporadically answer
emails on the weekends. Please give me up to two academic days to respond to your email!

Important Dates and Deadlines

Please see the Tentative Class Schedule at the end of this syllabus (see pages §8-9) for all due dates. Keep
in mind that I reserve the right to make changes to the syllabus and schedule and that any and all changes
will be announced in class and/or via email.
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Alternative Means of Submitting Work in Case of Technical Issues

I strongly suggest that you submit your work with plenty of time to spare in the event that you have a
technical issue with the course website, network, and/or your computer. I also suggest you save all your
work in a separate Word document as a backup. This way, you will have evidence that you completed the
work and will not lose credit. If you are experiencing difficulties submitting your work through Blackboard,
please contact the UTEP Help Desk. You can email me your document as a last resort.

Accommodations Policy

The University is committed to providing reasonable accommodations to students with documented
disabilities. Students who become pregnant may also request reasonable accommodations, in accordance
with state and federal laws and regulations and University policy. Accommodations that constitute undue
hardship are not reasonable. To make a request, please register with the UTEP Center for Accommodations
and Support Services (CASS). Contact CASS at 915-747-5148, email them at cass(@utep.edu, or apply for
accommodations online via the CASS portal.

Illness Precautions
Please stay home if you have symptoms of a communicable illness. If you are feeling unwell, please let me
know as soon as possible, so that we can work on appropriate accommodations.

Posting of Grades and Grade Appeals Process

All grades will be posted on Blackboard no later than two weeks after the deadline has passed. Grades will
become final one week after posting and will not be changed at the end of the semester. If you have
questions/concerns and/or wish to appeal a grade, contact me within a week of the grade posting (i.e., before
the grade becomes final).

Course Drop Policy

I will not drop you from the course. However, if you feel that you are unable to complete the course
successfully, please let me know and then contact the Registration and Records Office to initiate the drop
process. If you do not, you are at risk of receiving an “F” for the course.

Plagiarism and Cheating

All work must be completed independently unless otherwise stated. 1If you need help on any of the
assignments, please email me and/or see me in office hours. Please note that all work should be original
work created for this course—in other words, it should be your own work and should not be recycled
material from other courses you have taken in the past. Any work that is not your own (whether because it
was not properly cited or because you worked with another student when you were asked to work
independently) will be considered plagiarized and will receive a zero. Cheating of any kind will not be
tolerated.

University Statement on Scholastic Dishonesty

Academic dishonesty is prohibited and is considered a violation of the UTEP Handbook of Operating
Procedures. It includes, but is not limited to, cheating, plagiarism, and collusion. Cheating may involve
copying from or providing information to another student, possessing unauthorized materials during a test,
or falsifying research data on laboratory reports. Plagiarism occurs when someone intentionally or
knowingly represents the words or ideas of another as one’s own. Collusion involves collaborating with
another person to commit any academically dishonest act. Any act of academic dishonesty attempted by a
UTEP student is unacceptable and will not be tolerated. All suspected violations of academic integrity at
The University of Texas at El Paso must be reported to the Office of Community Standards for possible
disciplinary action. To learn more, please visit HOOP: Student Conduct and Discipline.
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Guidance on Artificial Intelligence

Use of Al technologies or automated tools, particularly generative Al such as ChatGPT or DALL-E, is
only allowed with approval from the instructor BEFORE being used. Without permission, you will be
expected to think creatively and critically to complete assignments without assistance from these tools.

If given permission to use any of these tools, students must properly cite and give full credit to the
program used upon submission of every relevant assignment. For example, text generated using ChatGPT
must be cited:

Chat-GPT(version). Date of query (year/month/day). “Text of your query.”
Generated using OpenAl. https://chat.openai.com/

A short paragraph describing how the tool(s) was/were used for the assignment must be included.

Writing Center
For help with any writing assignment from this course or others, please visit the University Writing Center
located in the UTEP Library room 227, http://academics.utep.edu/writingcenter, (915) 747-5486.

Campus Resources
UTEP provides a variety of student services and support. For a listing of campus resources, please visit
https://www.utep.edu/advising/student resources/student-success-resource-hub.html.
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Tentative Class Schedule

I reserve the right to make changes to this schedule. If that happens, all changes will be announced in class and/or via email.

Lecture Topic Textbook Reading Assignments

T Aug26 .
| Lec 1. Intro to C Beh Chapter 1
. Th Aug?28 ec 1. HHo fo L-onsumer Behaviot apiet Syllabus Quiz [In Class]
5 T Sep 2 | Lec 2. Consumer Behavior Research Quiz #1 (Lec 1) [In Class]
Th Sep4 | Lec 3. Perception Chapter 3 Semester Goals Reflection Paper [11:59 PM]
3 T Sep9 | Lec 4. Learning Chapter 4 Quiz #2 (Lec 2-3) [In Class]
Th Sep 11 ; Lec 5. Motivation Chapter 5
T Sepl6 Lec 6. Attitudes & Persuasion Chapter 6 Quiz #3 (Lec 4-3) [In Class]
Th Sep 18
T  Sep23
™ S;I: 25 Lec 6. Attitudes & Persuasion
T  Sep30 Midterm Exam
Th  Oct2 In-Class Project (Attendance Required)
T Oct 7 . .
ThOct o In-Class Project (Attendance Required)
T Octl4 .. . Chapter 7 Quiz #4 (Lec 6) [In Class]
Lec7.D Mak
n Th Oct16 e¢ ecision Making Chapter 8 Project #1 Reflection Paper [11:59 PM]
T Oct2l . . Quiz #5 (Lec 7) [In Class]
n T Gt 23 Lec 8. Personality & Emotion Chapter 10
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Date ‘ Topic Textbook Reading Assignments

£l

-

2 iz #6 (Lec 8) [In Cl
Oct28 | ec9. The Self & the Body Chapter 9 Quiz #6 (Lec 8) [In Class]

Th  Oct 30 Chapter 13
1 T  Nov4 i Lec 10. Social/Cultural Identity Chapter 11 Quiz #7 (Lec 9) [In Class]
Th Nov6 In-Class Project (Attendance Required)
T Novll . .
T New 13 In-Class Project (Attendance Required)
13 T Nov 18 : Lec 11. The Importance of Groups Chapter 12
Th Nov 20 | Lec 12. Culture Chapter 14 Project #2 Reflection Paper [11:59 PM]
14 T Nov 25 i Lec 12. Culture Quiz #8 (Lec 10-11) [In Class]
Th Nov 27 No Class — Happy Thanksgiving!
15 T  Dec?2 | Lec 13. Making a Better Tomorrow Chapter 2 Quiz #9 (Lec 12) [In Class]
Th Dec4 | Lec 14. Class Recap & Review Lessons Learned Reflection Paper [11:59 PM]
FINAL EXAM:
T  Dec9 9:00 AM Section [CRN 10636] (10:00 AM — 12:45 PM)
Th Dec 11 10:30 AM Section [CRN 10537] (10:00 AM — 12:45 PM)
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